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Executive team perspective

Welcome 2023;
a year of determination & unyielding resolve 
throughout Medicals International.
 
Whilst the world is struggling with an open ended 
war between Russia and Ukraine, the COVID e�ects 
which are still being lived in some parts of the 
world, the ecological threats and the rough rhetoric 
between east and west, I am very glad to welcome 
with our team a very positive year for MI; how?
 

Our region is living an optimal price of oil, our countries are boiling with youth 
energy, and our population is thriving hence I consider MI is at a very 
opportune time. Plus, we have closed 2022 on a very positive note with an 
absolute HR readiness on structural, operational and �eld sales level with a 
focus on:
1.      Developing our revenues with double digit growth.
2.      Acquiring some existing distributors or small businesses.
3.      Expanding horizontally our geographical coverage.
 
I look forward for a strong year to come and am con�dent everyone at MI is fully 
alerted and aligned to ensure the above commitments are our tomorrow’s 
reality.
 

New colors dropping
soon...
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215 cm multipurpose rails
Extensive mounting options

Flexible workspaces
Practical for your everyday needs

USB ports and LED light
Data transfer and charging easily 
accessible. Three-step dimmable 
LED lights up the workspace

Central 4-wheel brake and cable pushers
Enhances device mobility

Electronic vaporizer 
Precise and cost-e�  cient

Open platform
Customize to match your needs

Smart cable and hose management

improved mobility 

15” tiltable and rotatable touch screen
Flexible and intuitive to use
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WHAT’S NEW IN CRITICAL CARECRITICAL CARE

Flow-c Anesthesia Machine

�e �ow-c   anesthesia  machine  is  the  perfect  �t  for
operating rooms - especially ones with challenging
space. Despite its compact size, the �ow-c anesthesia
machine features innovative Flow family
technologies, which supply safer and more precise
anesthesia for any patient. �ese technologies include:

- Ventilation performance to ICU standards: this feature
provides the power and precision to ventilate even the
most challenging patients - from neonates to overweight
adults. �is is the result of the combination of the volume
re�ector re-breathing system and the proven Servo gas
modules, adjusting pressure and �ow constantly within
every breath according to the patients’ needs.
 

Zein Al Abidin
Territory Manager, Critical Care
Medicals International Lebanon

-Active hypoxia prevention technology thanks to the O2
Guard: this feature automatically increases the �ow of
oxygen if the inspired oxygen level drops below 21%,
minimizing the risk of hypoxia in challenging patients.
-An intuitive user interface

-And several mounting possibilities

-Precision agent dosing: Electronic injection technology
enables precise delivery of agents, primarily during the
inspiratory phase, with minimal waste. �e lightweight
and maintenance-free vaporizers can be re�lled and
exchanged even while the machine is running, and do not
require annual calibration.



HOW CAN WE HELP YOU BOOST YOUR CONTACT LENS SALE?

Rebecca Aoun
Director of Marketing, Regulatory 
Affairs and Sales Administration
Medicals International

WHAT’S NEW IN MARKETING
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�ere is de�nitely not one single step that can help you
improve your pro�tability and revenue, but we all agree
that Marketing is a great tool to increase awareness
of your shop and the brands that you sell.

We have created some simple
marketing tools that could help you promote
Medicals International’s vision care solutions, whether in
your shop or on your online platforms.

1)  Social Media packages

Social media marketing is one of the most powerful
marketing strategies for optical shops. For that reason,
our marketing team is creating free monthly social media
promotional packages ready to use on any of your 
platforms.

2)  Use our Instagram �lter!

We also o�er you and your customers the opportunity to
try on the di�erent colors of COLORVISION lenses
through our COLORVISION instagram �lter!

3)  O�ering Promotional gi�s 

Who doesn’t like gi�s? 
Our marketing and sales teams are always working
on new gi� ideas to o�er your patients when purchasing
COLORVISION or CooperVision products on special
occasions.

4)  In�uencers marketing

Our team has been very busy in the past year with
in�uencer marketing and promoting COLORVISION
in optic shops. Indeed, we have collaborated with more
than 600 in�uencers to raise awareness about 
COLORVISION premium colored contact lenses, and 
redirected the sales to your optic shops.

5)  Take advantage of our campaigns!

We have the pleasure to collaborate with the �rst female
Emirati racing driver in the Arab world, Amna Al
Qubaissi who is de�nitely an inspirational �gure that we
look up to.
One of the campaigns “Be your own kind of Beautiful”
had a focus on women empowerment emphasizing on
how women are beautiful in their own special way.
COLORVISION lenses’ colors blend with the natural
eye color, and thus do not change the identity the
wearers - keeping them authentic and natural.
Another campaign was relevant to the safety of contact 
lens wear while doing extreme sports such as racing
thanks to COLORVISION’s high level of comfort and
sharp vision.

6)  Make your Marketing colorful

With colored contact lenses, seeing, o�en, really is
believing. Your sta� can promote colored contact lenses
simply by wearing them. �is helps patients visualize
themselves wearing them.

Don’t forget to ask your sales representative about these
marketing campaigns and tools to help you boost your
contact lens sale. Most importantly, follow our pages
and stay up to date with our latest marketing campaigns!



created a “Basketball night” every Wednesday for its 
employees.

Right a�er the COVID-19 pandemic, our 
department has been actively arranging activities 

Team building activities at MI!

Patricia Fakhoury
Human Resources Officer
Medicals International Lebanon

WHAT’S NEW IN HR
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Elia Al Souri
Executive Manager
Medicals International Lebanon

Nour El Hajj
Human Resources Administration Officer
Medicals International Lebanon

HR NEW SYSTEM 

“Teamwork is the secret that makes common people achieve 
uncommon results” - Ifeanyi Enoch Onuoha
MI’s HR department goal is to create a positive 
company culture and a healthy work environment 
that enhances employee’s enthusiasm and 
motivation. Team-building activities are encouraged 
to create a sense of community among MI employees. 
As they say, knowledge is power. For that, the HR 
department has organized a very valuable and 
life-saving Emergency First Aid training for its 
employees. �e main objective was to train them to 
assist the injured in case an emergency takes place 
until professional medical help arrives.
Moreover, to keep an active and healthy lifestyle, MI 
encourages its entire sta� to engage in sports and has 

outside the workplace, during 
which employees spend the 
day hiking together in 
Lebanon’s beautiful scenic 
mountains and enjoy a nice 
gathering for a well deserved 
get together around lunch.

Medicals International is not only a 
customer-oriented company with a focus on service, 
but it also believes in human capital development. 
Indeed, employees are a signi�cant asset and primary 
promoter of pro�table business for an organization.
�e HR department at Medicals International is 
commi�ed to providing its employees with a stable 
work environment and an excellent opportunity for 

career growth.
HRIS (Human Resources Information System is our 
new so�ware to help improving operational 
e�ciency and assist in pro�ling, selecting, recruiting, 
maintaining and growing our talent base.
�e team is actively working to have the full project 
implemented at MI HR. HR automation will prove 
to be a pivotal and strategic step in the right direction 
for our organization, and it will bene�t all 
stakeholders and promote a healthy and progressive 
work environment.
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Executive team perspective

Nina Abdallah
Executive Vice President
Medicals International Lebanon

Dear colleagues, partners and friends,
 
It is an exciting time at MI. Very motivated to be back to 
this thriving company. I am happy to start my job with a 
small team that represent the Executive team; an 
Executive Manager, Elia Al Souri, and an executive 
administrator Hanady Bou Zeid.

�e goal of this team is to work on some direct �les such 
as HR, Marketing, etc.. and in parallel to some existing 
established departments at MI in particular vision care 
from newly established MI dental.

�e purpose of this department is to:

 
1. Build up on our strength as a company; Implement 
and enhance on successful sales methodology.

2. Monitor, assist and evolve per department growth 
and achievements in a timely manner.

3. Expand our know-how and unleash full potential.

4. Align and homogenize all departments e�orts to 
smoothly reach ultimate success.

My assurance is that we will be there to help everyone 
and we will act with utmost urgency on any �le that 
reaches my desk.
 
Best wishes to us all for a very strong 2023. You have my 
full commitment and unyielding resolve to make things 
happen.

Since 2008, Medicals International covered the cancer treatment course of 13 
children at the Children Cancer Center of Lebanon by donating 1$ with every 
Biomedics 1 day Extra pack purchased.
�at is 13 lives saved, 39 hopeful family members and a million dreams restored !

Medicals International is very proud to donate a quarter 
a million USD advanced ophthalmic technologies to 
the LAU Medical Center - Rizk Hospital in Beirut, 
Lebanon.

As part of our progressive engagement in supporting 
teaching medicals institutions, we are very proud to 
announce today the con�rmation of this valuable 
donation that will bring the LAU Medical Center-Rizk 
Hospital the latest Oertli fully equipped cataract, 

OS4 Donation to LAU Medical Center-Rizk Hospital

glaucoma and vitrectomy surgical platform.
Using its innovative developments and high-quality 
products, Oertli is continuously se�ing new standards 
in cataract, vitrectomy and glaucoma surgery.

IN MOTION
MEDICALS
INTERNATIONAL IN MOTION



It is my pleasure to announce the o�cial opening of 
our new o�ce in Baghdad.

�e nation of Iraq originally known as Mesopotamia 
or “Land between the rivers” goes back in history to 
over 6000 years and is located between two great 
rivers: Tigris (Dijla) and Euphrates.

�e historical city, Baghdad, was established by 
Abou Jaafar Al Mansour as the capital of the Abbasid 
Caliphate near the ancient Babylonian capital. 
Baghdad later became the center of science, culture, 
and inventions where many poets, academics, 
physicians, and scientists lived and worked leading 
the Arabic civilization.

Nassim Haddad
VP Business Development &  Managing 
Director
Medicals International Iraq
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MI landed in Baghdad!

www.medicalsintl.com

MEDICALS INTERNATIONAL HEADQUARTERS:
Blata Area, Medicals International Bldg.
P.O.Box 272 Mansourieh. Tel: +961 4 530630
For more info, email us at: news@medicalsintl.com

AZERBAIJAN - BAHRAIN - CYPRUS - EGYPT - IRAQ - JORDAN - KSA - KUWAIT - LEBANON - MOROCCO - OMAN - QATAR - TÜRKİYE - UAE

Our �rst presence in Iraq goes back to January 2012 
when I established Medicals International’s o�ce in 
Erbil, the capital of Kurdistan province. From this 
o�ce, we served the whole area of Northern Iraq.

Indeed, the hot and dry weather conditions, 
especially during summertime, make the Iraqi 
population vulnerable to many eye diseases such as 
dryness, cataract, and keratoconus, which are highly 
prevalent in the country.

MI is commi�ed to its mission by o�ering the best 
products and professional services to 
ophthalmologists and optometrists, all while 
keeping its slogan, “We think of the patient �rst”, in 
mind.

Now that MI is in Baghdad, we have a goal to 
succeed and �ourish in our business just as we did in 
the rest of our 18 o�ces in the region.




